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DMN Honors 40 of Marketing’s Highest Achievers, All Aged Under 40 

 
Fort Atkinson, WI (August 6, 2019) – DMN, a leading provider of digital and data-driven marketing news, awards 
40 of the industry’s most accomplished marketers – all under the age of 40. 
 
The annual 40UNDER40 awards, acknowledges high-level leaders with outstanding achievements in creativity, 
innovation, support, and company advancement in marketing. All nominees have several things in common, in 
addition to their impressive titles: they have all spearheaded campaigns that dramatically increased their 
company’s bottom line while earning the respect of their peers. DMN chose the honorees based on the strength 
of their submissions, weighing their groundbreaking achievements in the marketing realm. The 40UNDER40 
honorees are acknowledged for changing the marketing landscape for the next generation and the 2019 
honorees have exceeded those expectations.  
 
Now in its eighth year, 40UNDER40 awards is celebrating in a new and bigger way. On September 19, 2019, 
DMN will roll out the red carpet aboard a four-story private yacht, the Aqua Azul. Honorees and guests will set 
sail around Manhattan, taking in the city skyline, celebrating the honorees, and watching the city glow as the 
sun sets.  
 
Below is a complete list of all 2019 DMN 40UNDER40 honorees: 
 
Enrique Arbelaez, co-founder and CIO, CIEN+ and managing partner, Culturintel 
Tessa Barron, senior director of marketing, ON24 
Arthur Beavis, CMO, Hackster.io (an Avnet Community)  
Seth Besmertnik, CEO and founder,  Conductor (a WeWork Company) 
Andrew Bolton, SVP, global partnerships, Knotch 
Caroline Canty, creative director, Epsilon 
Hayley Coxon, senior director, brand & digital; Conga 
Zack Dugow, CEO and Founder, Insticator 
Jami Eidsvold, CEO, Smarty Social Media 
Aaron Evans, CEO & co-founder; Drips 
Ben Gaddis, President, T3 
Anneka Gupta, President and head of products & platforms, LiveRamp 
Ashleigh Hansberger, co-founder and chief of strategy, Motto 
Amanda Hellman, managing director, FF New York 
Kyle Jackson, EVP performance media & content, Performics  
Joel Kaplan, executive creative director & associate partner, M/H VCCP 
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Brian Long, CEO and co-founder, Attentive 
Benjamin Lord, executive director, global omnichannel marketing, CRM & loyalty; NARS Cosmetics 
Josh MacCarty, director of data science, MARC USA 
Christina May, CMO, Illumine8 Marketing & PR 
Luke Mulks, director of business development, Brave Software 
Ryan O'Donnell, director & site head - digital health & innovation, Amgen 
Nick Palmer, general manager, ICON Fitness 
Kelly Patterson, VP corporate marketing, Fluent, Inc. 
Stephanie Pendrys, marketing manager, Gage Brothers Concrete Products, Inc. 
Sophia Powe, editor in chief, Mercer  
Marjorie Powers, SVP CPG, Stella Rising 
Lindsay Rapoport, VP of digital marketing, The Corcoran Group 
Elizabeth Ray, senior director of client experience, Movable Ink 
Sara Robertson, global VP, product engineering, Xaxis 
Juliana Roding, VP planning and analysis, Horizon Next 
Joe Root, founder, Permutive 
Evan Rutchik, CRO, USA, Ogury 
Michael Sallander, SVP of digital strategy, Antenna Group 
Maria Sotra, VP of marketing, Geotab Inc. 
Clint Tasset, CEO and founder, Adswerve  
Alex Tshering, VP of marketing, FIGS 
Elo Umeh, CEO, Terragon Group  
Taylor Williams, senior director, data science, FullContact 
Katie Wilson, founder & CEO, TapOnIt 
 
 
To learn more about DMN’s 40UNDER40, or to purchase tickets to the event, visit dmn40under40.com. 
 
About DMN 
DMN covers all aspects of digital and data-driven marketing. A resource for marketing and senior sales 
professionals, DMN’s core audience consists mostly of decision-makers and key influencers within their 
organizations. Readers depend on DMN for unbiased, clear, incisive reporting on the topics that matter most to 
their profession, including the innovative use of data, strategy, and technology across all marketing channels. 
 
DMN delivers content via newsletters, eBooks, webcasts, podcasts, customer projects/publications and on 
DMNews.com. We also host a number of live events, such as our annual 40UNDER40 Marketing Awards, DMN 
Awards, and the DMN Marketing Hall of Femme, and can be found at many marketing trade shows throughout 
the year. 
 
About AC Business Media 
AC Business Media is a leading B2B media and business intelligence company with a portfolio of renowned 
brands in heavy construction, asphalt, concrete, paving, rental, sustainability, landscape, manufacturing, 
logistics and supply chain markets, as well as data-driven marketing and content. AC Business Media delivers 
relevant, cutting-edge content to its audiences through its industry-leading digital properties, trade shows, 
videos, magazines, webinars and newsletters, and provides advertisers the analytics, data and ability to reach 
their target audience. 
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